A Holistic Education Approach for Assessing Business Programs by Carnes, Lana W. et al.
Eastern Kentucky University
Encompass
EKU Faculty and Staff Scholarship
3-2017
A Holistic Education Approach for Assessing
Business Programs
Lana W. Carnes
Eastern Kentucky University
Faridah Awang
Eastern Kentucky University
Qian Xiao
Eastern Kentucky University
Follow this and additional works at: http://encompass.eku.edu/fs_research
Part of the Business and Corporate Communications Commons, and the Management Sciences
and Quantitative Methods Commons
This Conference Proceeding is brought to you for free and open access by Encompass. It has been accepted for inclusion in EKU Faculty and Staff
Scholarship by an authorized administrator of Encompass. For more information, please contact Linda.Sizemore@eku.edu.
Recommended Citation
Carnes, L., Awang, F., & Xiao, Q. (2017). A holistic education approach for assessing business programs. Refereed Proceedings of the
Appalachian Research in Business Symposium. 18-24. Boone, NC.
March 30-31, 2017
Appalachian  
Research in Business 
Symposium (ARBS) 
2017 PROCEEDINGS 
4th Annual Conference 
Volume II 
Edited by: 
G. David Shows and Pia A. Albinsson 
Appalachian State University 
Boone, NC 
Appalachian State University 
Boone, NC 
1 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
2017 Appalachian Research in Business Symposium 
Conference Committee 
Sandra Vannoy, Appalachian State University (Conference Chair) 
Donna Lindabury, Appalachian State University (Conference Administrator) 
Kristen King, Eastern Kentucky University 
Carolyn Rochelle, East Tennessee State University 
Steve Ha, Western Carolina University 
 
 
It is our pleasure to present the Proceedings of the 4th Annual Appalachian Research in Business 
Symposium from the 2017 conference held March 30-31 hosted by the Walker College of 
Business at Appalachian State University.  The Appalachian Research in Business Symposium 
provides a venue for presenting new research, discovering contemporary ideas, and building 
connections among scholars at Appalachian State University, Eastern Kentucky University, East 
Tennessee State University, and Western Carolina University.   
 
 
Acknowledgements: 
The Conference Committee for the 2017 Appalachian Research in Business Symposium wishes 
to extend our gratitude to the Walker College of Business and Appalachian State University for 
hosting this year’s event.  Additionally, we would like to extend our appreciation to all of the 
participants and to those colleagues who contributed significant effort in service to the 
conference: 
 
 
Keynote Speaker:   
Dr. John Silvia, Chief Economist at Wells Fargo 
 
 
Website, Registration and Events: 
Haley Childers 
Amy Sanders 
Kim Bock 
 
 
Session Chairs: 
Mary Stolberg, Appalachian State University 
Rebecca Hutchins, Appalachian State University 
Dawn Medlin, Appalachian State University 
Shawn Bergman, Appalachian State University 
Joseph Cazier, Appalachian State University 
Jeffrey Hobbs, Appalachian State University 
David Shows, Appalachian State University 
Jason Xiong, Appalachian State University 
Ken White, Appalachian State University 
Rachel Shinnar, Appalachian State University 
2 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Session Chairs cont. 
Chris McNeil, Appalachian State University 
Mike Roberson, Eastern Kentucky University 
Pia Albinsson, Appalachian State University 
Dana Clark, Appalachian State University 
Peter Groothuis, Appalachian State University 
Kristen King, Eastern Kentucky University 
Joe Walsh, Appalachian State University 
 
Reviewers: 
Terry Keasler, Appalachian State University      Jane Livingston, Western Carolina University 
Pia Albinsson, Appalachian State University      Jon Marvel, Western Carolina University 
Joseph Cazier, Appalachian State University      Steve Morse, Western Carolina University 
Charlie Chen, Appalachian State University      Sean Mulholland, Western Carolina University 
Carol Kline, Appalachian State University      Sanjay Rajagopal, Western Carolina University  
Peter Groothuis, Appalachian State University   David Tyler, Western Carolina University 
Jeff Hobbs, Appalachian State University           BJ White, Western Carolina University 
Alan Singer, Appalachian State University         Ed Wright, Western Carolina University 
Mary Stolberg, Appalachian State University 
Joe Walsh, Appalachian State University 
John Whitehead, Appalachian State University 
David Shows, Appalachian State University 
Chris McNeil, Appalachian State University 
Rebecca Hutchins, Appalachian State University 
Doug Roberts, Appalachian State University 
Mahmoud Yasin, East Tennessee State University 
Dana Harrison, East Tennessee State University 
Richard Gregory, East Tennessee State University 
Gary Shelley, East Tennessee State University 
Kelly Atkins, East Tennessee State University 
Allen Gorman, East Tennessee State University 
Kent Schneider, East Tennessee State University 
Carolyn Rochelle, East Tennessee State University 
Beth Polin, Eastern Kentucky University 
Karen Hopkins, Eastern Kentucky University  
Kristen King, Eastern Kentucky University 
Marcel Robles, Eastern Kentucky University 
Laura Barthel, Eastern Kentucky University 
Maggie Abney, Eastern Kentucky University 
Mike Roberson, Eastern Kentucky University 
Phil Boutin, Eastern Kentucky University 
Qian Xiao, Eastern Kentucky University 
Weiling Zhang, Eastern Kentucky University 
Dan Clapper, Western Carolina University 
Theresa Domagalski, Western Carolina University 
Yang Fan, Western Carolina University  
3 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Proceedings Editors: 
G. David Shows and Pia A. Albinsson 
 
Sample Citation: 
 
Albinsson, Pia A. and B. Yasanthi Perera (2017), “Non-ownership: A Consumer Perspective of 
Clothing Libraries,” in the Annual Proceedings of the Appalachian Research in Business 
Symposium, Vol II. G. David Shows and Pia A. Albinsson, Editors, Boone, NC, pp. 119-123 
 
 
  
4 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Table of Contents  
 
21ST CENTURY “PHARMA TALK”: TAKING SOCIAL MEDIA FROM TALK TO  
ACTION…………………………………………………..……………………………………... 8 
 Vorontsova, Nadja, Western Carolina University 
Rader, Scott, Western Carolina University 
 
A GUIDE TO ONLINE TOOLS FOR ENTREPRENEURS…………………………………....15 
 Lahm, Jr., Robert J., Western Carolina University  
 
A HOLISTIC EDUCATION APPROACH FOR ASSESSING BUSINESS  
PROGRAMS………………………………………………………………................................ 18 
 Carnes, Lana W., Eastern Kentucky University 
Awang, Faridah, Eastern Kentucky University 
Xiao, Qian, Eastern Kentucky University 
 
A SYSTEMATIC MAPPING STUDY OF BEEKEEPING ………………………...………… 25  
 Conner, Joshua, Appalachian State University 
Hassler, Edgar, Appalachian State University 
Mandarino, Alexander, Appalachian State University 
 
ADD AND THE AMERICANS WITH DISABILITIES ACT: IS ANYONE PAYING 
ATTENTION?...........…………………………………………………………………………... 30  
 Koen, Clifford M., East Tennessee State University 
 
AN APPROACH TO COMPARING ATTORNEY DISCIPLINE ACROSS REGIONS:   
SIXTH AND NINTH CIRCUITS……………………………………………...………………. 35 
 Michael M. McKinney, East Tennessee State University 
Douglas P. Dotterweich, East Tennessee State University 
 
AN ECONOPHYSICS APPROACH TO UNDERSTAND THE NETWORK  
STRUCTURES AND STATISTICAL VALIDATION OF STOCK MARKETS……….……. 39 
 Tang, Yong, University of Electronic Science and Technology of China 
                               University of Fribourg 
Xiong, Jason (Jie), Appalachian State University 
Luo, Yong, Ningbo University of Technology 
Zhang, Yi-Cheng, University of Fribourg 
 
BUILDING SALES PEOPLE: RECOMMENDATIONS FOR THE DEVELOPMENT 
OF A PROFESSIONAL SALES MENTORSHIP PROGRAM…..……………………………. 46 
 Karen Hood Hopkins, Eastern Kentucky University 
Christopher D. Hopkins, Clemson University 
 
 
 
 
5 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Table of Contents (Cont.)  
 
COMPETENCY DEVELOPMENT IN UNIVERSITY BUSINESS STUDENTS:  
A MULTIPERSPECTIVE ANALYSIS……………………………………………….……….. 52 
 Tanel, Karlee, Student, EKU Honors College 
                                    Eastern Kentucky University 
Roberson, Michael, Eastern Kentucky University 
 
CONSTRUCTING FUTURE BUSINESS LEADERS: EVALUATING A  
MIXED METHODS APPROACH TO LEADERSHIP EDUCATION  
IN AN MBA CURRICULUM …………………………………………………………………. 59 
 Moore, Tom W., East Tennessee State University 
Gorman, C. Allen, East Tennessee State University 
  
DISPLAYING CORPORATE SOCIAL RESPONSIBILITY: HOW ONLINE  
PLATFORMS AFFECT PERCEPTIONS OF ORGANIZATIONS…………………………… 67 
 Nile Latowsky, Appalachian State University 
Casher Belinda, Appalachian State University 
Nkem Obi-Melekwe, Appalachian State University 
Katherine Lesniak, Appalachian State University 
Shawn Bergman, Appalachian State University 
 
EVALUATION OF IT ETHICAL SCENARIOS: A  
MULTIDIMENSIONAL ANALYSIS……………………………………………………..…... 76 
 King, Kristen L., Eastern Kentucky University 
Graham, Julia C., The University of Alabama in Huntsville 
 
EXPLORING THE UTILITY OF MINDFULLNESS AND SELF-REGULATION 
ASSIGNMENTS FOR BUSINESS STUDENTS……..………………………………………...82 
 Roberson, Michael, Eastern Kentucky University 
 
FACTORS THAT DETERMINE THE DECISION TO MAJOR IN ACCOUNTING: 
REPORTING FROM A SURVEY OF ACCOUNTING GRADUATES……………………….89 
 Sam K. Formby, Appalachian State University 
 B. Dawn Medlin, Appalachian State University  
 Sandra A. Vannoy, Appalachian State University   
 
IMPLICIT STARTUP SUBSIDIES ……......………………………………………………….. 96 
 Robert Beach, East Tennessee State University 
 
IMPROVING STUDENT EFFORT ON A LEARNING OUTCOME ASSESSMENT: 
BENCHMARKS, OPTIONS, AND RESULTS……………………………………………..…100 
 Roberson, Michael, Eastern Kentucky University 
Erekson, Thomas, Eastern Kentucky University 
 
 
6 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Table of Contents (Cont.)  
 
LOOKING BACK – LOOKING FORWARD STOCK MARKET VALUATIONS  
AND COMPARISONS………………..……………………………………………………… 106 
 Faidley, Joel K., East Tennessee State University 
 
MOBILE DISTRACTIONS: A RISKY DRIVING BEHAVIOR……………………..…….... 114 
 Medlin, B. Dawn, Appalachian State University 
Choi, Hoon S., Appalachian State University 
Xiong, Jason (Jie), Appalachian State University 
Houlik, Zach, Appalachian State University 
 
NON-OWNERHIP: A CONSUMER PERSPECTIVE OF CLOTHING LIBRARIES………. 119 
 Pia A. Albinsson, Appalachian State University 
B. Yasanthi Perera, Brock University 
 
ONLINE STUDENTS DEMOGRAPHICS AND MOTIVATIONS  
TO ENROLL IN CLASS……………………………………………………………………… 124 
 Billings, Viviane, Eastern Kentucky University 
Zhuang, Weiling, Eastern Kentucky University 
 
ORGANIZATIONAL CONFLICT NAVIGATION: BUILDING A  
COMPREHENSIVE CONFLICT MANAGEMENT COURSE…...…………………………. 128 
 Polin, Beth, Eastern Kentucky University 
 
QR CODE UTILIZATION: A DOUBLE-EDGED SWORD………...………………………. 134 
 Medlin, B. Dawn, Appalachian State University 
Vannoy, A. Sandra, Appalachian State University 
 
THE DEBATE ABOUT USING SOCIAL MEDIA TO SCREEN  
JOB APPLICANTS…………………………………………………...………………………. 140 
 Robles, Marcel M., Eastern Kentucky University 
 
THE EFFECT OF EVERGREEN LOSS ON PROPERTY VALUES  
IN WATAUGA COUNTY, NC ……………………………………...………………………. 146 
 Benjamin J. Sullivan, Appalachian State University 
John C. Whitehead, Appalachian State University 
 
THE EFFECTS OF WORKPLACE BULLYING ON PROJECT SUCCESS AS  
MODERATED BY VIRTUAL AND TRADITIONAL TEAM DYNAMICS………………. 154 
 Creasy, Todd, Western Carolina University 
Carnes, Andrew M., Western Carolina University 
 
THE HIDDEN IMPACT OF INFORMATION SYSTEMS  
ON FIRM PERFORMANCE…………………………………………………………………. 164 
 Vannoy, Sandra A., Appalachian State University  
7 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
Table of Contents (Cont.)  
 
VALIDATING A FRAMEWORK FOR OBSERVATIONAL ASSESSMENT  
OF BEEHIVE HEALTH: TESTING THE BAYER MODEL…..………………………….… 171 
 Volstad, Samuel, Appalachian State University 
Qiu, Xing, Appalachian State University 
Cazier, Joseph A., Appalachian State University 
 
 
 
  
18 
Proceedings of the 4th Appalachian Research in Business Symposium, Appalachian State University, March 30 – 31, 2017 
A HOLISTIC EDUCATION APPROACH FOR ASSESSING 
BUSINESS PROGRAMS  
 
Carnes, Lana W. 
Department of Management, Marketing, and International Business 
School of Business 
Eastern Kentucky University 
Business and Technology Center 011 
Richmond, KY  40475 
Lana.Carnes@eku.edu 
 859-622-1377 (Contact Author) 
 
Awang, Faridah 
Department of Management, Marketing, and International Business 
School of Business 
Eastern Kentucky University 
Business and Technology Center 011 
Richmond, KY  40475 
Faridah.Awang@eku.edu 
 859-622-1377  
 
Xiao, Qian 
Department of Management, Marketing, and International Business 
School of Business 
Eastern Kentucky University 
Business and Technology Center 011 
Richmond, KY  40475 
Qian.Xiao@eku.edu 
 859-622-1377  
 
 
Key words:  
Assessment, holistic education, student learning outcomes, business programs 
Introduction 
Providing business students with a holistic education is essential for developing professionals who 
are equally proficient in their use of hard and soft skills and capable of applying various concepts 
from different disciplines to create innovative solutions. To understand if students are learning the 
content that a holistic business education is intended to deliver, a case study of business program 
assessment was conducted.  Specifically, this research is focused on an assessment of business 
students from a comprehensive regional institution of higher education to determine if the business 
program has incorporated appropriate assessment strategies in order to meet the expectations of a 
holistic education including meeting student learning outcomes defined by the AACSB 
International accredited program. 
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Literature Overview 
A comprehensive literature review was conducted to build understanding of a holistic education 
approach for addressing business education issues and to design business program assessment in 
the context of holistic education.  The apparent discrepancies in what society expects young 
business professionals to have learned before entering the workforce and curriculum content are 
an immediate problem facing business education programs (Waddock & Lozano, 2013).  
McConnell and colleagues (2008) claimed that many university assessment plans focus on 
assessing student learning at the end of a program using such methods as standardized tests and 
focus groups.  While the results often provide broad information about student learning, it is not 
timely information for continuous improvement (Gardiner, et al., 2009). 
Ample evidence points to a need for universities to implement a holistic education approach which 
supports the social, personal, professional, and academic needs of the business student population.  
A holistic education emphasizes the education beyond the confines of the classroom and moves 
the concept of a student-centered educational approach to a much more radical program of 
education (Huitt, 2011).  Holistic education facilitates student learning by teaching students to 
think beyond what is supposedly possible by applying creative solutions to intractable challenges 
and ultimately developing innovative products, services, systems, and methods to meet those 
challenges (Liu & Noppe-Brandon, 2009).  The inherent importance of holistic education is 
amplified by the need to train business professionals to lead in a socially constructed world that is 
focused on global responsibility (Muff, 2013), and this cannot be accomplished while many 
business education programs too narrowly assess their students based on their comprehension of 
simple answers to problems (Waddock & Lozano, 2013). 
The growing demand for verification that students are learning what they need to learn is driving 
institutions and programs to develop tools for assessing the level of knowledge and skills of their 
graduating students.  The quest for assurance of learning (AoL) and continuous improvement 
requires benchmarks, data collection and analysis, and feedback that can highlight students’ 
competencies (Hunt, 2015).  More attention has been given to AoL as a result of increasing 
competitiveness as universities attempt to differentiate themselves locally and globally from others 
in the market.  Business schools are crucial to the development of young business professionals 
and scholars but are in need of enhancements (Davidson, 2016).  While AACSB enforces 
requirements to obtain accreditation that serve as moderately effective indicators of student 
learning (Hunt, 2015), business programs as a whole may further develop their students’ learning 
by implementing an assessment system tailored to the characteristics of individual programs 
(Jalbert, Jalbert, & Furumo, 2011). 
Methodology 
This study collected data from three separate target populations using three different survey 
instruments. The survey instruments were developed in 1996, and have been refined over time as 
we conducted business program assessment and sought feedback from students, faculty 
members, alumni, and employers.  The three survey instruments entail different assessment foci 
and provide a comparative snapshot of how students accumulate skills as they progress from 
junior-level to senior-level programs.   
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The first survey was an external review in which business executives evaluated the performance 
of 285 students who interviewed executives for a class project. Executives assessed the process 
of scheduling, conducting and following up with the interview using a 3-point Likert scale. The 
sample data collected from this population represents top-level managers or executives.  
 
The second survey was a self-assessment from students to evaluate themselves on course 
learning objectives in research process, critical thinking, writing process, communication 
strategies, ethical issues, and peer-review process in teamwork after taking the course. The 
survey was conducted at the end of each semester and the majority of participants were between 
the ages of 18 to 24 (87%). 
 
The third survey targeted business program’s graduating seniors to understand why they elected 
to attend this university for an undergraduate degree, assess students’ goal achievement, and 
examine students’ perception of their development of certain skills while enrolled. For the three 
datasets, each ranking item was used in calculating weighted averages to respectively determine 
student performance regarding professionalism, learning objectives, and various graduate 
progressions. An exit survey was used to collect data from graduating seniors in the spring of 
2015. From the sample taken (n=138), 95% of students were full-time, 64% were male and 36% 
were female. Furthermore, the majority of students reported to have majored in Marketing 
(40%), while General Business was second (35%), and Management was third (25%).  
Results and Implications 
In the first assessment measure, external reviewers indicated a high level of satisfaction concerning 
the 285 students’ ability to schedule the interview, conduct the interview, and follow-up the 
interview.  According to the findings, students positively displayed a number of soft skills that 
include interpersonal skills, people skills, oral communication skills, professionalism in face-to-
face settings, responsibility, and courtesy. 
In the second assessment measure, Juniors (n=150) in the business program completed a self-
assessment of their progress on the course learning objectives including research process, critical 
thinking, writing process, communication strategies, ethical issues, and peer-review process in 
teamwork. The findings from the students’ self-assessment suggest that the university’s business 
program is successfully developing students’ communication skills in areas beyond only public 
speaking, and employers often deem these types of skills as important.   
In the area of critical thinking, students’ strongest area of evaluation in the critical thinking process 
was their ability to analyze data to form conclusions and recommendations.  Over all the categories 
assessed by students, critical thinking was the one where students had the lowest level of 
confidence. 
Students’ self-assessment in ethical issues indicated that students lack the ethical considerations 
of citing sources or are subject to using incomplete source citations; thus, citing sources constituted 
a weakness in students’ research skills.  Students completing the self-assessment did possess the 
knowledge to know why it is important to avoid reporting misleading results in their research, as 
well as understanding the concept of plagiarism. 
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In the final section of the self-assessment survey, students compared their own writing skills 
relative to their peers and evaluated the importance of written communication in their future career.  
The large majority of students believed that their writing skills were comparable to their peers’ 
writing, and they noted the importance of writing to their future career. 
The third assessment measure was an Exit Survey completed by business Seniors to determine the 
students’ perceptions regarding their progress on goal achievement and business learning goals 
achievement.  The findings indicated that business students are achieving their goals and gaining 
a sense of fulfillment and satisfaction as shown in Table 1 using a Likert scale of 1-5. 
Table 1. Senior Exit Survey- Goal Achievement 
Goals Weighted Average 
Faculty in my major demonstrated professionalism 4.35 
Courses in my major challenged me academically  4.32 
I would recommend my major to a prospective student 4.3 
Instructors in my major challenged me to think critically  4.28 
I am satisfied with the accessibility of faculty in my major  4.28 
My major included opportunities to apply skills and knowledge  4.27 
Instruction in my major included international topics/ experience 4.26 
My major was designed to encourage active student learning 4.25 
Faculty in my major demonstrated interest in my individual 
success 
4.24 
I am satisfied with my faculty advisor’s accessibility 4.18 
I developed adequate skills in computer and software applications 4.12 
I was encouraged to participate in internships, co-op, field 
experience, or student teaching 
4.1 
My coursework provided opportunities to work with students and 
faculty outside the classroom 
4.06 
I am satisfied with my faculty advisor’s help in making academic 
and career plans 
4.0 
Faculty encourage me to participate in professional organizations 3.99 
Grading standards for courses were fair 3.95 
I am satisfied with academic advising and services provided by 
the BTC office 
3.94 
I had opportunities to participate with faculty in activities other 
than coursework 
3.76 
I had opportunities to participate in business or community-based 
projects as part of my coursework 
3.73 
I was encouraged to participate in a study abroad program 3.42 
My coursework provided opportunities for me to work with a 
faculty member on a research project 
3.38 
I completed a cooperative education experience 3.14 
I completed a service-learning course 3.09 
My cooperative education experience led to an employment 
opportunity 
3.03 
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Students also indicated that they believed they had made progress on the Business Learning 
Goals established by the business program as shown in Table 2 using a Likert scale of 1-4. 
Table 2. Senior Exit Survey- Business Learning Goal Achievement  
Goals Weighted Average 
Function effectively as a member of a team 3.54 
Writing effective business documents and reports 3.5 
Deliver effective business presentations 3.5 
Make sound decisions and create/produce effective plans/reports 3.49 
Effectively evaluate information and determine alternative 
courses of action 
3.48 
Understand global business principles, methods, issues, and 
technologies 
3.46 
Critically review, distinguish, and organize business information 3.45 
Develop an awareness of social problems and moral issues/make 
ethically sound decisions 
3.45 
Work with people of different backgrounds 3.43 
Lead and supervise task and groups of people 3.42 
Use quantitative tools 3.31 
Scholars have repeatedly suggested that business graduates are not competent at identifying a 
problem, leading diverse teams, understanding international issues, and recognizing ethical 
dilemmas (e.g., Herrington & Arnold, 2013), but these findings indicate that the business graduates 
in this study believe that their skills in those areas are indeed competent.   
Based on the data collection, the findings suggest that this study holistically assessed the quality 
of the business program.  Respondents indicated that they perceive the business program is one 
that delivers curricula that allow students to develop several multidisciplinary skills. Additionally, 
respondents claim that they were provided with multiple methods to enhance their development as 
people, as well as students.   
The three data collections reveal that the business students in this study believe they have acquired 
the necessary hard and soft skills needed to lead successful careers. It can be concluded that the 
business program in this study is successfully emphasizing the importance of both hard and soft 
skills. 
By using three different data collections from varying samples of respondents, this study is 
holistically assessing the quality of the business program.  By assessing multiple sets of responses 
from different samples, the business faculty can more easily identify areas of improvement in terms 
of the curriculum provided to students.  Based on the results from the data collections, it can be 
inferred that the business program is in fact delivering a holistic education in terms of students’ 
professionalism, hard and soft skill development, and goal achievement. 
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Conclusion 
Based on the findings, business programs should explore a holistic education approach of 
developing students’ professionalism, hard and soft skill development, and goal achievement and 
devise educational policies and practices that will promote students’ success.  The following 
practical implications for business educators in terms of enhancing learning, teaching, curriculum 
structure, and program assessment are provided below. 
1. In order to enhance business graduates employability within an increasingly competitive 
and global business environment, business schools need to shift to the new teaching 
paradigm that emphasizes both soft skills and hard business knowledge, redefine what may 
be termed ‘core components’ of  the business curriculum, and develop programs where 
teaching of such skills should form part of the curriculum.  One innovative approach is to 
create cross-disciplinary curricula that help students expand their scope of knowledge and 
skills beyond the confines of their own major and assist students in developing 
multidisciplinary skills sets.  Additional elective courses should also be explored to help 
students gain sufficient expertise or experience relevant to those skill components while in 
higher education. 
2. To generate awareness of ethical issues, business educators should include case studies of 
ethical and unethical scenarios where students are exposed to a decision-making process 
to make informed decisions.  By using real-life examples, current events and other lively 
sources of knowledge in place of textbook information, business educators help students 
develop a legitimate understanding of what is to be expected when entering the workplace. 
3. Business schools should consider implementing a holistic assessment system to examine 
students’ attainment of knowledge specific to the field while providing a framework to 
reflect upon how the degree education has fostered students’ attitudes toward learning, 
their future profession, and their fellow colleagues. 
4. Finally, professional development opportunities should be provided to plan and prepare 
business educators to progress to a holistic business education approach. 
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